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Traditional Retailing

Retail is the sale of goods or services from a business directly to a consumer for their own use. It can
include physical stores, online stores, and mobile stores. Retailers range from large department stores
to small, independent businesses.

Traditional retailing refers to the practice of selling products or services through physical stores, such
as department stores, speciality shops, and boutiques.



Following topic discussed:

● What is retail
● What is e-tail
● E-tailing over traditional retailing
● Marketing channel
● Types of marketing channel
● Role of e-tailing in modern era

Now days e-tailing is more famous and in demand. Customers are preferring e-retailing more than
traditional retailing. Marketing channel plays a vital role in retailing.






